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Frank von Glan new Division Head Consumer Brands and
Member of Group Executive Management

Hügli Group is pleased to announce the appointment of Frank von Glan as new Head of the
Consumer Brands division. The recognised brand specialist with a solid background in
marketing and sales will assume his position in mid-November 2015. As a member of the
Group Executive Management he will be responsible for the brand business of Hügli Group,
among others for the Heirler, Cenovis, Natur Compagnie, Erntesegen, granoVita, EDEN and
Tellofix brands.

Frank von Glan, born in 1962, a German national, has a degree in economics from the
University of Hannover. He worked for Mondelez Germany (previously Kraft Jacobs Suchard)
for 17 years in various marketing and sales functions, and lastly as managing director of the
foods division. From 2006 to 2013, Mr von Glan was the managing director of the German
companies of Wessanen Group, Allos GmbH and Tartex & Dr. Ritter GmbH. He subsequently
joined the owner-operated medium-size company Minderleinsmühle GmbH as head of
marketing and sales.

The Board of Directors and the Group Executive Management wish Mr von Glan a lot of
success in the management and international orientation of Hügli’s strong own brands.

For further information:
Andreas Seibold, CFO, Tel. +41 71 447 22 50, andreas.seibold@huegli.com
Hügli Holding AG, Bleichestrasse 31, CH-9323 Steinach

Hügli – Culinary expertise. Creativity. Speed.
Hügli was founded in Switzerland in 1935. Today, it is one of the leading European companies for the
development, production and marketing of dry blends in the convenience segment such as soups, sauces,
bouillons, ready to serve meals, desserts, functional food as well as Italian specialities. Hügli caters to the
kitchens of the professional out of home market (Food Service), manufactures products for brand companies
(Brand Solutions) as well as for food retailers (Private Label). With its flavour-adding semi-finished products,
Hügli partners with food manufacturers (Food Industry) and sells own brands, mostly of organic quality, to
consumers (Consumer Brands). More than 1’400 employees in 9 countries link Hügli directly with its customers,
and generate annual sales of around CHF 370 million.


