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Media Release 

Schaffner delivers record sales in fiscal 2017/18 

In fiscal year 2017/18 the Schaffner Group’s sales grew by 13.2% to CHF 221.5 million (prior 

year or PY: CHF 195.7 million), the highest level in the company’s history. On a local-currency 

basis the growth was 9.6%. Operating profit (EBIT) increased to CHF 17.2 million (PY: CHF 11.5 

million), with the EBIT margin improving to 7.7% (PY: 5.9%). One-time effects from insurance 

benefits after the fire at the plant in Thailand in late 2017 and costs for the restructuring of the 

Power Magnetics division had a net positive impact of CHF 1.2 million on operating profit. The 

Group’s net profit for the period was CHF 9.4 million (PY: CHF 8.7 million). Reflected in this re-

sult was a non-recurring write-down of CHF 2.7 million on deferred tax assets in the USA as a 

consequence of the 2017 Tax Cuts and Jobs Act. Earnings per share amounted to CHF 14.81 

(PY: CHF 13.77). Schaffner will propose to shareholders at the Annual General Meeting on 15 

January 2019, as in the year before, to pay a dividend of CHF 6.50 per share, representing 44% 

of net profit for the year. The distribution is to be made in the form of a tax-free repayment of 

capital. 

Luterbach, Switzerland – 6 December 2018 – In fiscal year 2017/18 the Schaffner Group continued its 

profitable growth, with sales expanding in all three divisions. Compared to the prior year (PY), order 

intake (i.e., new orders) rose by 12% to CHF 223.5 million (PY: CHF 199.5 million). Gross margin was 

28.4%, as in the prior year. Due partly to higher capital expenditures – such as for the purchase of the 

previously leased production building in Hungary – and volume-driven higher net working capital, free 

cash flow was CHF 0.5 million (PY: CHF 5.0 million). Spending on research and development was 

CHF 16.9 million (PY: CHF 16.7 million). 

Strong growth in Europe 

Schaffner achieved growth in every region in fiscal 2017/18. The largest increase was recorded in Eu-

rope, where sales rose by 20%, bringing this region’s share of the Schaffner Group’s sales to 45% 

(PY: 42%). With sales growth of 9%, Asia represented 35% (PY: 36%) of the consolidated sales fig-

ure. Sales in North America were up 5% and accounted for 20% (PY: 22%) of the Group total. 

Schaffner’s revenue base in its core markets is broad. Sales of products for energy-efficient drive sys-

tems grew by 27% in the year and made up 23% (PY: 20%) of Group sales, followed by automotive 

electronics with a share of 22% (PY: 24%) and power supplies for electronic devices at a share of 

14% (PY: 15%). Rail technology sales expanded by 30% and this core market was responsible for 

13% of Group sales (PY: 12%). Sales in the machine tools and robotics sector likewise constituted 

13% (PY: 15%) of the Group total. 

EMC division 

The EMC division won various substantial projects in fiscal 2017/18 against competition from signifi-

cant rivals and further strengthened its leading position in the global market for EMC filters. Its sales 
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grew by a vigorous 18% to CHF 115.9 million (PY: CHF 98.3 million). Order intake went up from 

CHF 102.2 million to CHF 116.7 million. Segment profit grew by a disproportionately rapid 33% to a 

new total of CHF 17.8 million (PY: CHF 13.3 million). The segment profit margin was further lifted to 

15.3% (PY: 13.6%). In the power quality market, Schaffner presented its new generation of active har-

monic filters in the reporting period. Demand for the latest generation of passive harmonic filters intro-

duced in the prior year was especially high in Asia. 

Power Magnetics division 

In the Power Magnetics division, the turnaround made significant progress. Despite a poor start to the 

year in North America, the segment’s sales in fiscal 2017/18 were pushed up by 13% to CHF 56.6 mil-

lion (PY: CHF 50.0 million). The growth came mainly from Europe and Asia. Demand was particularly 

good in the core market of rail technology. The division’s order intake grew by 17% to CHF 57.8 mil-

lion (PY: CHF 49.4 million). The renegotiation of supply contracts with previously unsatisfactory mar-

gins was largely completed. The segment result remained affected, however, by one-off costs related 

to the restructuring; on balance, the Power Magnetics division registered a segment loss of 

CHF 5.5 million (PY: loss of CHF 7.0 million), with a segment profit margin of -9.7% (PY: -13.9%). 

Schaffner is completing the restructuring of the Power Magnetics division in the first half of 2018/19 

and expects to reach break-even in the second half of the fiscal year. 

Automotive division 

In fiscal year 2017/18 the Automotive division increased its sales by 3% to CHF 49.0 million (PY: 

CHF 47.4 million). Order intake grew by 2% to a new total of CHF 49.0 million (PY: CHF 47.9 million). 

Strong growth was recorded in Europe in the year under review, while demand declined slightly in the 

second half of the year in Asia. Segment profit rose to CHF 11.3 million (PY: CHF 9.4 million), reflect-

ing one-off effects from insurance benefits after the fire at the plant in Thailand. The segment profit 

margin was 23.1% (PY: 19.9%). Adjusted for the one-time effects, the margin measured 18.2%. Fac-

tors detracting from the margin were shifts in the product mix (mainly due to the regional distribution of 

orders) as well as an unfavorable currency trend. 

Outlook  

The Schaffner Group has started fiscal year 2018/19 with a good order backlog. Although the momen-

tum is likely to be lower than in fiscal 2017/18 due to rising uncertainty in global markets and the trade 

dispute between the USA and China, and price pressure will probably continue, the Group is aiming 

for further growth, given steady foreign exchange relations. For the current new fiscal year, Schaffner 

plans further, forward-looking investments in the expansion of the business segments. The medium-

term target of organic sales growth of 5% per year on a multi-year average basis remains in place. 

With the imminent completion of the Power Magnetics division restructuring, Schaffner is setting the 

medium-term target range for the Group’s EBIT margin at 8%–10% and currently expects to already 

reach this target in this fiscal year. 
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Schaffner Group | Key financials 

Income statement | in CHF million 2017/18 2016/17

Net sales 221.5 195.7 

Net sales, EMC 115.9 98.3 

Segment profit, EMC 17.8 13.3 

Net sales, Power Magnetics 56.6 50.0 

Segment loss, Power Magnetics -5.5 -7.0 

Net sales, Automotive 49.0 47.4 

Segment profit, Automotive 11.3 9.4 

EBIT 17.2 11.5 

In % of net sales 7.7 5.9 

Net profit for the period 9.4 8.7 

In % of net sales 4.2 4.5 

Earnings per share in CHF 14.81 13.77 

Free cash flow 0.5 5.0 

Balance sheet | in CHF million 30.09.2018 30.09.2017 

Total assets 148.5 137.3 

Net working capital 44.1 35.7 

Liabilities 89.5 82.9 

Shareholders’ equity 59.0 54.4 

Equity ratio in % 39.7 39.6 

Key share data 30.09.2018 30.09.2017 

Shareholders’ equity per share in CHF 92.80 85.54 

Repayment of capital per share in CHF 6.501 6.50 

Share price in CHF 343 317 

Market capitalization in CHF million 218 202 
1 Subject to approval by the Annual General Meeting on 15 January 2019.

Annual report 

The complete Schaffner annual report 2017/18 is available at: 

https://www.schaffner-ir.com/reports/ 

Webcast 

The webcast of the presentation of Schaffner’s full-year results for 2017/18 is available from 6 Decem-

ber 2018, 10:45 a.m. CET, at:  

https://78449.choruscall.com/dataconf/productusers/schaffner/mediaframe/27466/indexr.html 

Contacts 

Marc Aeschlimann 
Chief Executive Officer 

T +41 32 681 66 01 

marc.aeschlimann@schaffner.com 

Kurt Ledermann 
Chief Financial Officer 

T +41 32 681 66 01 

kurt.ledermann@schaffner.com 
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Financial calendar 
15 January 2019 

7 May 2019 

5 December 2019 

14 January 2020 

23rd Annual General Meeting 

Publication of half-year report 2018/19 

Publication of annual report 2018/19 

24th Annual General Meeting 

Schaffner – Shaping Electrical Power 
The Schaffner Group is a global leader in solutions that ensure the efficient and reliable operation of 

power electronic systems by shaping electrical power. The Group’s portfolio includes EMC filters, 

power magnetic components, power quality filters and the related services. For the automobile indus-

try, Schaffner develops and manufactures components for antennas for keyless entry systems, and 

filter solutions for hybrid and electric vehicles and their charging infrastructure. Schaffner components 

are also deployed in electronic motor controls, rail technology applications, machine tools and robots, 

electrical infrastructure, power supplies for electronic devices, and wind power and photovoltaic sys-

tems. Headquartered in Switzerland, Schaffner serves its customers globally through its engineering 

and manufacturing centers in Asia, Europe and North America. 


