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Schaffner Group affected by poor economic climate
in fiscal year 2001/2002
Large order for Test Systems in fourth quarter

The Schaffner Group is the world's leading provider of products and services in the area of elec-
tromagnetic compatibility (EMC). In the 2001/2002 business year, the Group achieved consoli-
dated net sales of CHF 159.3 million (2000/2001: CHF 177.2 million). Adjusted for the contribution
of Schaffner Electrotest, which was integrated in January 2002, net sales stood at CHF 148.5
million. The volume of orders received in fiscal 2001/2002 contracted to CHF 159.5 million
(CHF 165.0 million) or CHF 148.1 million excluding Schaffner Electrotest. This decline reflects
the poor economic climate over the last 18 months. The book-to-bill ratio stabilized to 1.0 (0.9).
Due to extraordinary costs for further restructuring measures and value adjustments in the Test
Systems business as a result of the difficult situation in the telecoms sector, the Schaffner
Group management anticipates a negative net result in the region of 2% to 4% of consolidated
net sales for the 2001/2002 business year. Now that the structural adjustments have largely been
completed, the management is confident that profits will be back in positive territory again in the
2002/2003 business year, even if economic growth remains flat. In the fourth quarter, the com-
pany won an order amounting to around CHF 6 million for the complete refitting of an EMC test
laboratory for the National Metrology Laboratory in Turkey. This, together with the increase in
sales of components to the automotive supplier industry – which is progressing according to
schedule – will ensure a positive market outlook for the next business year.

The Components business achieved net sales of CHF 109.1 million (CHF 122.9 million) in the

2001/2002 business year, together with an order intake of CHF 108.9 million (CHF 115.1 million). Net

sales of Test Systems business, on a comparable basis with the previous year, were CHF 39.4 million

(CHF 54.3 million), while incoming orders amounted to CHF 39.3 million (CHF 49.9 million). Including

Schaffner Electrotest, which was consolidated for the first time for nine months of the current business

year, Test Systems business achieved net sales of CHF 50.2 million and new orders of CHF 50.6 mil-

lion. In geographical terms, Europe contributed 66% (62.9%) of net sales and the United States gener-

ated 16% (18.9%). The Asia/Pacific region continued to assume a greater role, accounting for 18%

(16.7%) of group sales in fiscal year 2001/2002.
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Incoming orders in the fourth quarter exceed year-back figure
In the fourth quarter, orders for the Schaffner Group amounted to CHF 38.8 million (CHF 29.6 million),

up 31.1% on the prior-year period. At CHF 41.7 million (CHF 41.9 million), net sales remained stable

compared with the fourth quarter of last year. In the same period, incoming orders for Components

business improved 22.8% to CHF 25.1 million (CHF 20.4 million) while net sales stood at CHF 28.6

million (CHF 28.3 million). The volume of orders for the Test Systems business was CHF 10.5 million

(CHF 9.2 million), up 15% on the comparable period. Together with new orders from Schaffner Electro-

test amounting to CHF 13.7 million, this exceeded the year-back figure by 48.9%. Net sales for Test

Systems business accounted for CHF 13.1 million (CHF 13.6 million). Adjusted for acquisitions, this

figure was CHF 9.9 million.

Market outlook positive for the 2002/2003 business year
In the fourth quarter, the Schaffner Group won its largest ever individual order for test systems. The

order, amounting to around CHF 6 million, is being financed by the World Bank and involves the refitting

of a complete EMC test laboratory for the National Metrology Laboratory in Turkey. This order will fully

impact results in the 2002/2003 business year. Schaffner’s successful entry into the automotive supplier

industry as a components manufacturer will also make a positive contribution to earnings in the new

business year. The company has already begun series production of the first components for keyless

access systems to be used in automobiles in the high-volume lower mid-range, and the Schaffner

Group management expects to see a progressive increase in volume over the coming years. Other

projects for the automotive supplier industry are currently at the prototype stage. Series production is

scheduled to begin during the course of the next business year.

Luterbach, 24 October 2002
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Profile
The Schaffner Group is the world's leading provider of products and services in the area of electromag-

netic compatibility (EMC), which is becoming more and more important with the ever rising potential for

electromagnetic interference (EMI). The Schaffner Group manufactures and sells EMC components for

the protection of electronic devices and systems against electromagnetic interference, test equipment

for the simulation and measurement of electromagnetic interference and automated test systems for

power electronics.

Schaffner Group
Key figures 2001/2002

in CHF million 2001/2002
4th quarter

2000/2001
4th quarter

2001/2002
12 months

2000/2001
12 months

Net sales revenues 41.7 41.9 159.3 177.2
excl. Electrotest 38.5 N/A 148.5 N/A
Orders 38.8 29.6 159.5 165.0
excl. Electrotest 35.6 N/A 148.1 N/A
Sales by business
Components 28.6 28.3 109.1 122.9
Test Systems 13.1 13.6 50.2 54.3
excl. Electrotest 9.9 N/A 39.4 N/A
Orders by business
Components 25.1 20.4 108.9 115.1
Test Systems 13.7 9.2 50.6 49.9
excl. Electrotest 10.5 N/A 39.3 N/A

Calendar:
17 December 2002 Annual Report 2001/2002 (press conference)
09 January 2003 Annual General Meeting 2003 (Landhaus Solothurn)


