
simple. clear. helvetia
Strategy helvetia 20.25 Vision

We want to be the best partner for 

in customer convenience and 
accessibility.

Prerequisites

Strategic 
priorities

Leading Swiss all-lines insurer with 
strong roots in Switzerland, Europe 
as a strong second pillar of the 

Purpose

Life is full of risks and opportunities. 
We are there when it matters.

Values

Trust, drive and enthusiasm.group and worldwide market access 
in specialty lines insurance. 

growth
New 
opportunities

Right
offering

Customer 
convenience

Partner 

Performance 

People

Helvetia is an international all-lines insurer with its 
headquarters in Switzerland. In its home market 
and western European branches, Helvetia offers a 
comprehensive range of products in the areas of in-
surance and pension provision. At an international 
level, it also provides selected special insurance and 
reinsurance cover. Helvetia’s success is based on 
fourfold diversification with respect to its products, 
markets, customers and sources of revenue.

The company’s raison d’être remains the same as 
it did back in 1858: Life is full of risks and oppor-
tunities. Helvetia is there for its customers when it 
matters. Helvetia’s vision is to be the best partner 
for financial security and to set standards in the ar-
eas of customer convenience and customer access:  
simple. clear. helvetia is becoming even more part of  
Helvetia’s DNA.

In its helvetia 20.25 strategy, Helvetia sets four stra-
tegic priorities:

1. Helvetia embraces custom-
er convenience. Helvetia is 
present wherever insurance and 
pension needs arise and provides 
its services in the simplest way 
possible for customers.

2. Helvetia has the right 
offering. Helvetia offers 
comprehensive products and 
services in the areas of insurance 
and pension provision.

3. Helvetia grows profitably 
in its core business. Helvetia 
increases customer value creation 
in Switzerland, continues to 
develop its European business as 
a profitable, second strong pillar 
for the Group and generates 
additional growth in its interna-
tional specialty business.

4. Helvetia makes use of new 
opportunities. Helvetia opens 
up new business models and 
ecosystems in its core business 
and in the area of asset manage-
ment.

Thanks to the company’s performance culture and 
technical excellence, the digitalisation of its process-
es, its partner capability as well as its leadership 
and talent management, Helvetia creates the opti-
mal conditions for the successful implementation of 
its strategy.

The basis for this success is formed by its employees, 
which is why Helvetia offers them appropriate pros-
pects as an “Employer of Choice”. 

The financial objectives specified in Helvetia’s strate-
gy focus on profitability, operational efficiency, solid 
capitalisation over the long term and the ability to 
pay dividends. 

Our path towards 
2025


