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Helvetia continues internationalisation, aiming to be the best  
partner for financial security 
 
To mark Capital Markets Day today, Helvetia is offering extensive insights into 
its helvetia 20.25 strategy, which builds on Helvetia's strengths and continues 
the company's development into a European insurance group. The new strategy 
sees Helvetia strive to be the best partner for financial security. 
 
At its Capital Markets Day today, Helvetia is giving a more in-depth insight into its  
helvetia 20.25 strategy, which it unveiled in March. With this strategy, Helvetia aims to be the 
best partner for financial security and set standards in customer convenience and customer ac-
cess. 
 
"Helvetia has been able to strengthen its position in all its country markets and in asset manage-
ment. The successful takeover of the Spanish insurer Caser is paying off. We are using the  
helvetia 20.25 strategy to power ahead with developing Helvetia into a European financial ser-
vices provider with Swiss roots for insurance and pension products", explains Philipp Gmür, 
CEO of the Helvetia Group, to mark Capital Markets Day. 
 
Broad diversification thanks to three successful segments 
Helvetia's broad diversification is one reason for its success, with its three segments of Switzer-
land, Europe and Specialty Markets playing a key role in this. With the new strategy, Helvetia 
is pursuing clear targets for them all.  
 
In Switzerland, Helvetia is positioning itself as the leading Swiss all-lines insurer, increasing its 
proximity to customers and convenience through a consistent omni-channel approach. The aim 
is for technical excellence to safeguard the company's margins. Helvetia is also continuing to 
drive forward its HOME ecosystem in Switzerland with MoneyPark as a key anchor, and is now 
working on the development of an SME ecosystem. 
 
The insurance group is also developing its European business as the company's second pillar. In 
line with this, all the country markets within the segments are positioning themselves as "best 
partners" for customers and sales partners, enabling growth across the market. In Spain,  
Helvetia is pairing its strengths with Caser's. For example, Caser's pension plans will now also 
be offered via Helvetia's sales network, and both companies are working closely on burial in-
surance, which is a significant product in Spain. 
 



 

 
 

Within the international specialty business and Active Reinsurance, Helvetia is generating tar-
geted growth by covering new risks in attractive niches. 
 
In Asset Management, the focus is on increasing capital efficiency and expanding the range of 
investment solutions for Helvetia and third-party customers. Within these investment solutions, 
the real estate business is being driven forward in a focused manner with funds and mandates. 
 
Alongside growth, Helvetia is focusing on ensuring profitability. Furthermore, this all comes un-
der the wider umbrella of a customer-focused approach: greater convenience and better access 
for customers. 
 
Ambitious financial objectivs 
Helvetia has set itself ambitious objectives for its new strategy period, relating to the quality of 
its results and growth, operational efficiency, capital base and its ability to pay dividends. One 
of Helvetia's targets is to disburse dividends of more than CHF 1.5 billion cumulatively over the 
next five years. Another is to increase its business volume in Fee Business to over CHF 350 mil-
lion by the end of 2025 and to boost the proportion of the IFRS company profit made up by this 
segment to more than 5 percent by the end of 2025. 
 
 
Comments 
 
• Helvetia's Capital Markets Day will start at 2 pm today, and will be held in English.  
• You can watch the video stream (English) here: www.helvetia.com/capital-markets-day. 
• Following the event, the slides from the Capital Markets Day will be available at  

www.helvetia.com/capital-markets-day. 
• This media release is also available on our website www.helvetia.com/media. 
 
 
For further information please contact: 
 
Analysts 
 
Susanne Tengler 
Head of Investor Relations  
 
Phone: +41 58 280 57 79 
investor.relations@helvetia.ch 

 Media 
 
Jonas Grossniklaus 
Head of Media Relations 
 
Phone: +41 58 280 50 33 
media.relations@helvetia.ch 

 
 
About the Helvetia Group  
In over 160 years, the Helvetia Group has grown from a number of Swiss and foreign insurance 
companies into a successful international insurance group. Helvetia is one of the leading all-line 
insurers in its home market of Switzerland. With the countries Germany, Italy, Austria and 
Spain, which have been combined to form the Market Area Europe, the company has a second 
strong pillar. With its Specialty Markets market area, Helvetia is also present in France and in 
selected regions worldwide. Some of its investment and financing activities are managed 
through subsidiaries and fund companies in Luxembourg. The Group is headquartered in 
St.Gallen, Switzerland.  
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Helvetia is active in the life and non-life business, and also offers customised specialty lines and 
reinsurance cover. Its business activities focus on retail customers as well as small and medium-
sized companies and larger corporates. With some 11,600 employees, the company provides 
services to more than 7 million customers. With a business volume of CHF 9.71 billion, Helvetia 
generated an IFRS result after tax of CHF 281.7 million in financial year 2020. The registered 
shares of Helvetia Holding are traded on the SIX Swiss Exchange under the symbol HELN. 
 
Cautionary note 
This document was prepared by Helvetia Group and may not be copied, altered, offered, sold 
or otherwise distributed to any other person by any recipient without the consent of Helvetia 
Group. The German version of this document is decisive and binding. Versions of the document 
in other languages are made available purely for information purposes. Although all reasonable 
effort has been made to ensure that the facts stated herein are correct and the opinions con-
tained herein are fair and reasonable, where any information and statistics are quoted from any 
external source such information or statistics should not be interpreted as having been adopted 
or endorsed as accurate by Helvetia Group. Neither Helvetia Group nor any of its directors, of-
ficers, employees and advisors nor any other person shall have any liability whatsoever for loss 
howsoever arising, directly or indirectly, from any use of this information. The facts and infor-
mation contained in this document are as up to date as is reasonably possible but may be sub-
ject to revision in the future. Neither Helvetia Group nor any of its directors, officers, employees 
or advisors nor any other person makes any representation or warranty, express or implied, as 
to the accuracy or completeness of the information contained in this document. 
This document may contain projections or other forward-looking statements related to Helvetia 
Group which by their very nature involve inherent risks and uncertainties, both general and spe-
cific, and there is a risk that predictions, forecasts, projections and other outcomes described or 
implied in forward-looking statements will not be achieved. We caution you that a number of 
important factors could cause results to differ materially from the plans, objectives, expectations, 
estimates and intentions expressed in such forward-looking statements. These factors include: (1) 
changes in general economic conditions, in particular in the markets in which we operate; (2) 
the performance of financial markets; (3) changes in interest rates; (4) changes in currency ex-
change rates; (5) changes in laws and regulations, including accounting policies or practices; 
(6) risks associated with implementing our business strategies; (7) the frequency, magnitude and 
general development of insured events; (8) mortality and morbidity rates; (9) policy renewal and 
lapse rates as well as (10), the realisation of economies of scale as well as synergies. We cau-
tion you that the foregoing list of important factors is not exhaustive; when evaluating forward-
looking statements, you should carefully consider the foregoing factors and other uncertainties. 
All forward-looking statements are based on information available to Helvetia Group on the 
date of its publication and Helvetia Group assumes no obligation to update such statements un-
less otherwise required by applicable law. 
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