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Helvetia: partner and participant at Basel Museum Night 

Helvetia Insurance is now a Basel Museum Night partner. On Mu-

seum Night, the Helvetia Art Foyer will be opening its doors to visi-

tors. This new sponsorship is part of Helvetia's multifaceted commit-

ment to art. 

 

Basel Museum Night is gaining a new partner in the form of Helvetia Insurance. 

For the first time, Helvetia will be sponsoring the 18th Museum Night on 19 Janu-

ary 2018. Together with Novartis and the Basler Kantonalbank, it makes up the 

Basel Museum Night's sponsorship trio. 

 

Eva Keller, Head of Museums and Cultural Marketing Unit in the Culture Depart-

ment, is delighted about the collaboration with Helvetia: "Our awesome sponsor-

ship trio will enable young people under the age of 26 to gain free entry. It's fabu-

lous to watch over 10,000 children and young people embark upon this night-time 

journey of discovery and culture." Philipp Gmür, CEO of Helvetia, is also pleased 

about the new commitment: "Art and the City of Basel are held in high esteem at 

Helvetia. Museum Night ideally combines these two things and is extremely popu-

lar with young and old alike." 

 

Guided tours and children's workshops in the Helvetia Art Foyer 

The Helvetia Art Foyer – the company's own exhibition space – will be opening its 

doors to visitors on Museum Night. The programme, named "Goodbye blue sky", 

includes guided tours by artists and curators of the "Save Our Souls" exhibition by 

the artistic duo huber.huber, plus workshops for children.  

 

Championing art 

The new partnership with Basel Museum Night is part of Helvetia's existing multi-

faceted commitment to art. The Helvetia Art Foyer, a public exhibition space in Ba-

sel, is used by the insurance group for up to four exhibitions each year, in which 

works from the company's own collection are also displayed. With over 1,700 

works by around 400 artists, this is one of the most significant collections of con-

temporary Swiss art. Helvetia is also one of Switzerland's leading art insurers, and 

is sponsoring digitalization projects at the Kirchner Museum in Davos and the Art 



 

 
 

Museums in Basel, Bern and Lucerne. Helvetia additionally awards an art prize 

each year which helps support young artists as they embark upon their careers.  

 

 

Key information on the 18th Basel Museum Night 

19 January 2018, 6pm to 2am 

Helvetia Insurance, Helvetia Art Foyer, Steinengraben 25, 4051 Basel 

"Save Our Souls" exhibition by huber.huber 

You can find information on ticket prices and sales on the website  

www.museumsnacht.ch/en  

 

 

 

huber.huber: Detail from "Butterfly" from the photo series "Save us",  

2013 to 2017. 

 

 

http://www.museumsnacht.ch/en


 

 
 

 

huber.huber: "Shelter" installation, 2017. 

 

 

This media release can also be found on the website 

www.helvetia.ch/media. 
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About the Helvetia Group  

In almost 160 years, the Helvetia Group has grown from a number of Swiss and foreign insur-

ance companies into a successful international insurance group. Today, Helvetia has subsidiaries 

in its home market Switzerland as well as in the countries that make up the Europe market area: 

Germany, Italy, Austria and Spain. With its Specialty Markets market area, Helvetia is also pre-

sent in France and in selected regions worldwide. Some of its investment and financing activities 

are managed through subsidiaries and fund companies in Luxembourg and Jersey. The Group is 

headquartered in St.Gallen, Switzerland.  

Helvetia is active in the life and non-life business, and also offers customised specialty lines and 

reinsurance cover. Its business activities focus on retail customers as well as small and medium-

sized companies and larger corporates. With some 6,500 employees, the company provides 

services to more than 5 million customers. With a business volume of CHF 8.51 billion,  

Helvetia generated underlying earnings of CHF 491.8 million in the 2016 financial year. The 

registered shares of Helvetia Holding are traded on the SIX Swiss Exchange under the symbol 

HELN. 

https://www.helvetia.com/ch/web/en/about-us/blog-and-news/media/media-releases.html
https://www.linkedin.com/in/jonasgrossniklaus
mailto:media.relations@helvetia.ch
http://www.helvetia.ch/


 

 
 

Cautionary note  

This document was prepared by Helvetia Group and may not be copied, altered, offered, sold 

or otherwise distributed to any other person by any recipient without the consent of Helvetia 

Group. The German version of this document is decisive and binding. Versions of the document 

in other languages are made available purely for information purposes. Although all reasonable 

effort has been made to ensure that the facts stated herein are correct and the opinions con-

tained herein are fair and reasonable, where any information and statistics are quoted from any 

external source such information or statistics should not be interpreted as having been adopted 

or endorsed as accurate by Helvetia Group. Neither Helvetia Group nor any of its directors, of-

ficers, employees and advisors nor any other person shall have any liability whatsoever for loss 

howsoever arising, directly or indirectly, from any use of this information. The facts and infor-

mation contained in this document are as up to date as is reasonably possible but may be sub-

ject to revision in the future. Neither Helvetia Group nor any of its directors, officers,  employees 

or advisors nor any other person makes any representation or warranty, express or implied, as 

to the accuracy or completeness of the information contained in this document. 

This document may contain projections or other forward-looking statements related to Helvetia 

Group which by their very nature involve inherent risks and uncertainties, both general and spe-

cific, and there is a risk that predictions, forecasts, projections and other outcomes described or 

implied in forward-looking statements will not be achieved. We caution you that a number of im-

portant factors could cause results to differ materially from the plans, objectives, expectations, 

estimates and intentions expressed in such forward-looking statements. These factors include: (1) 

changes in general economic conditions, in particular in the markets in which we operate; (2) 

the performance of financial markets; (3) changes in interest rates; (4) changes in currency ex-

change rates; (5) changes in laws and regulations, including accounting policies or practices; 

(6) risks associated with implementing our business strategies; (7) the frequency, magnitude and 

general development of insured events; (8) mortality and morbidity rates; (9) policy renewal and 

lapse rates as well as (10), the realisation of economies of scale as well as synergies. We cau-

tion you that the foregoing list of important factors is not exhaustive; when evaluating forward -

looking statements, you should carefully consider the foregoing factors and other uncertainties. 

All forward-looking statements are based on information available to Helvetia Group on the date 

of its publication and Helvetia Group assumes no obligation to update such statements unless 

otherwise required by applicable law. 

 


