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EUR 11 million series B investment for Homebell 

SevenVentures, AXA and the Helvetia Venture Fund are investing in 
Homebell, the online market leader for renovation services. 
 
Homebell, Germany's most-booked online provider for renovation work, has 
snapped up EUR 11 million in a series B financing round. SevenVentures, the fi-
nancial investor in the ProSiebenSat.1 Group, is investing for the first time as lead 
investor in the Berlin-based company. Along with Kompass Digital, two leading 
insurance companies, AXA Germany and the Helvetia Venture Fund, are also par-
ticipating in the financing round. Current investors Lakestar, Global Founders Capi-
tal and Index Ventures, which have supported Homebell from the outset, are invest-
ing again. This means that in addition to the renowned VCs, relevant industry 
heavyweights are supporting the further development of the renovation company. 
 
Homebell was founded by Felix Swoboda and Sascha Weiler in October 2015 
and has since established itself as the digital market leader for renovation work in 
Germany. Homebell is a reliable contracting partner for its customers, therefore 
clearly differentiating itself from traditional online platforms, which merely serve as 
intermediaries. The company plans the project for the customer, selects the profes-
sional craftsmen and executes the entire work order. The customer saves time and 
can rely on Homebell's craftsmen. The emphasis is on quality, which is continuous-
ly monitored. The once cumbersome process of planning a project and looking for 
and hiring craftsmen can now be carried out online with just a few clicks and 
without a site visit. Craftsmen benefit at the same time: Homebell takes care of 
their acquisition, project planning and invoicing activities, leaving them more time 
for additional work orders. Homebell bundles the purchasing of materials for mul-
tiple craft businesses, thus creating further benefits for craftsmen and customers. 
 
"Reliability is our top priority", explains Felix Swoboda. "We will continue to in-
vest in our technology and support our craftsmen so that our customers enjoy reno-
vating." In the process, small and medium-sized craft businesses will benefit even 
more from digitisation in future. "Our objective is to make it possible to order ren-
ovation work online just as quickly and easily as books or shoes", says Sascha 



	

	
	

Weiler. "On average, people spend 87% of their lives in houses, flats and offices. 
We ensure that they feel comfortable there." 
 
The Berlin-based technology company will further expand its market leadership for 
renovation services in Germany and the Netherlands with the fresh infusion of 
capital. It plans to tap new customer groups and further strengthen its pool of 
craftsmen in the coming year. The above-average quality offered by Homebell is 
also confirmed by the Technical Inspection Agency (TÜV), which certified the com-
pany as the first craft business in Germany in October 2017. 
 
 
Photo: Felix Swoboda (left) and Sascha Weiler (right), Homebell's founders (Photo: 
Home3sixty GmbH). 
 
 
This media release is also available on our website  
www.helvetia.com/media. 
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About Homebell 
Homebell makes it easy to book renovation services online and oversees the execution of the 
entire work order. Thanks to its proprietary online planning tool, customers can obtain a fixed 
quote for their renovation work within minutes, without the need for craftsmen to measure on site. 
Customers can get started in just a few steps by describing the renovation services they need 
online.  
Launched in October 2015, the Berlin-based start-up is on a growth trajectory. Homebell is the 
market leader with its concept of serving as the sole general contractor vis-a-vis the customer. 
Customers and craft partners alike benefit from having a single contact who handles everything 
from acquisition through to invoicing. This saves customers the trouble of looking for and coordi-
nating craftsmen and affords workers more time to take on additional jobs. Homebell's business 
is managed by its founders Felix Swoboda and Sascha Weiler.  
www.homebell.com 
 
 
 



	

	
	

About Helvetia Venture Fund 
The Helvetia Venture Fund invests in start-ups from the insurtech segment and in young compa-
nies whose business models provide a link to or support Helvetia's insurance business. The fund 
is a subsidiary of Helvetia Swiss Insurance Company Ltd and is domiciled in Luxembourg. It 
focusses on start-ups from throughout Europe and places an emphasis on those countries in which 
Helvetia operates, namely Switzerland as well as Germany, France, Italy, Austria and Spain. 
The total volume stands at CHF 55 million. 
 
 
About the Helvetia Group  
In 160 years, the Helvetia Group has grown from a number of Swiss and foreign insurance 
companies into a successful international insurance group. Today, Helvetia has subsidiaries in its 
home market Switzerland as well as in the countries that make up the Europe market area: Ger-
many, Italy, Austria and Spain. With its Specialty Markets market area, Helvetia is also present 
in France and in selected regions worldwide. Some of its investment and financing activities are 
managed through subsidiaries and fund companies in Luxembourg and Jersey. The Group is 
headquartered in St.Gallen, Switzerland.  
Helvetia is active in the life and non-life business, and also offers customised specialty lines and 
reinsurance cover. Its business activities focus on retail customers as well as small and medium-
sized companies and larger corporates. With some 6,500 employees, the company provides 
services to more than 5 million customers. With a business volume of CHF 8.51 billion,  
Helvetia generated underlying earnings of CHF 491.8 million in the 2016 financial year. The 
registered shares of Helvetia Holding are traded on the SIX Swiss Exchange under the symbol 
HELN. 
 
Cautionary note  
This document was prepared by Helvetia Group and may not be copied, altered, offered, sold 
or otherwise distributed to any other person by any recipient without the consent of Helvetia 
Group. The German version of this document is decisive and binding. Versions of the document 
in other languages are made available purely for information purposes. Although all reasonable 
effort has been made to ensure that the facts stated herein are correct and the opinions con-
tained herein are fair and reasonable, where any information and statistics are quoted from any 
external source such information or statistics should not be interpreted as having been adopted 
or endorsed as accurate by Helvetia Group. Neither Helvetia Group nor any of its directors, 
officers, employees and advisors nor any other person shall have any liability whatsoever for 
loss howsoever arising, directly or indirectly, from any use of this information. The facts and 
information contained in this document are as up to date as is reasonably possible but may be 
subject to revision in the future. Neither Helvetia Group nor any of its directors, officers, employ-
ees or advisors nor any other person makes any representation or warranty, express or implied, 
as to the accuracy or completeness of the information contained in this document. 
This document may contain projections or other forward-looking statements related to Helvetia 
Group which by their very nature involve inherent risks and uncertainties, both general and 
specific, and there is a risk that predictions, forecasts, projections and other outcomes described 
or implied in forward-looking statements will not be achieved. We caution you that a number of 
important factors could cause results to differ materially from the plans, objectives, expectations, 
estimates and intentions expressed in such forward-looking statements. These factors include: (1) 
changes in general economic conditions, in particular in the markets in which we operate; (2) 
the performance of financial markets; (3) changes in interest rates; (4) changes in currency ex-
change rates; (5) changes in laws and regulations, including accounting policies or practices; 
(6) risks associated with implementing our business strategies; (7) the frequency, magnitude and 
general development of insured events; (8) mortality and morbidity rates; (9) policy renewal and 
lapse rates as well as (10), the realisation of economies of scale as well as synergies. We cau-
tion you that the foregoing list of important factors is not exhaustive; when evaluating forward-
looking statements, you should carefully consider the foregoing factors and other uncertainties. 
All forward-looking statements are based on information available to Helvetia Group on the date 
of its publication and Helvetia Group assumes no obligation to update such statements unless 
otherwise required by applicable law. 


