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Swiss SMEs: technological change is the no. 1 driver 

Over two-thirds of Swiss SMEs are expecting very significant 
changes within the next ten years. They mention technological 
change and different customer requirements as the main drivers. 
These are the findings of the SME Review 2018 published by Fach-
hochschule St. Gallen, which Helvetia has supported as a sponsor.  
 
The SMEs questioned consider the market and competitive environment to be more 
volatile than stable. Around a third of those surveyed expect significant changes 
within the next year. They cite technological change and different customer re-
quirements as the main drivers for alterations.  
 

 
 
Figure 1: Key drivers for changes 
 
  



 

 
 

Opportunities predominate 
More than half of all those surveyed view the expected changes as opportunities, 
while risks predominate for around 20 per cent. Risks referred to are price falls, 
cost pressure and sinking margins, globalisation and increasing international com-
petition, decreasing customer loyalty and new customer requirements, as well as 
the lack of qualified staff.  
 
Those surveyed see opportunities in digitisation and the use of new technologies, a 
focus on certain market niches and the location of Switzerland as a synonym for 
quality and reliability.  
 
Weighing up risks 
As well as opportunities and risks, major changes mean uncertainty. “That’s why 
it’s important for a company to review its risk situation regularly and decide in a 
targeted manner which risks it can bear itself and which it should have covered by 
insurance,” explains Adrian Kollegger, Head of Non-Life Switzerland and a mem-
ber of Helvetia’s Group Executive Board. “Even in a changed environment, we 
want to offer our customers optimal protection and are therefore gradually adapt-
ing our offer to the new circumstances.” Helvetia thus launched cyber insurance in 
January 2018. This insurance can be used by companies to cover various risks re-
lating to digital data and software. These include, for example, the damage or ma-
nipulation of data due to internal sabotage or the intentional installation of harmful 
software. 
 
 
About the study 
Changes are of huge strategic relevance for companies, as they can influence the long-term 
competitiveness of companies positively or negatively. The SME Review 2018 examined the 
opportunities and risks that changes mean for Swiss SMEs. The results are based on an 
online survey carried out nationwide between January and February 2018. The results were 
supplemented by expert interviews with representatives from trade and professional associa-
tions as well as various companies. The findings and results of further investigations and 
analyses by trade associations, institutions and companies were also included in the re-
search. The result is a comprehensive, industry-specific and multi-faceted image of changes 
in Swiss SMEs. The SME Review 2018 was able to be carried out thanks to the financial 
support and content-related assistance of Helvetia Insurance and BDO Switzerland.  
 
 
This media release can also be found on the website www.helvetia.com/media. 
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About the Helvetia Group  
In 160 years, the Helvetia Group has grown from a number of Swiss and foreign insurance com-
panies into a successful international insurance group. Today, Helvetia has subsidiaries in its 
home market Switzerland as well as in the countries that make up the Europe market area: Ger-
many, Italy, Austria and Spain. With its Specialty Markets market area, Helvetia is also present 
in France and in selected regions worldwide. Some of its investment and financing activities are 
managed through subsidiaries and fund companies in Luxembourg and Jersey. The Group is 
headquartered in St.Gallen, Switzerland.  
Helvetia is active in the life and non-life business, and also offers customised specialty lines and 
reinsurance cover. Its business activities focus on retail customers as well as small and medium-
sized companies and larger corporates. With some 6,600 employees, the company provides 
services to more than 5 million customers. With a business volume of CHF 8.64 billion,  
Helvetia generated underlying earnings of CHF 502.4 million in the 2017 financial year. The 
registered shares of Helvetia Holding are traded on the SIX Swiss Exchange under the symbol 
HELN. 
 
Cautionary note  
This document was prepared by Helvetia Group and may not be copied, altered, offered, sold 
or otherwise distributed to any other person by any recipient without the consent of Helvetia 
Group. The German version of this document is decisive and binding. Versions of the document 
in other languages are made available purely for information purposes. Although all reasonable 
effort has been made to ensure that the facts stated herein are correct and the opinions con-
tained herein are fair and reasonable, where any information and statistics are quoted from any 
external source such information or statistics should not be interpreted as having been adopted 
or endorsed as accurate by Helvetia Group. Neither Helvetia Group nor any of its directors, of-
ficers, employees and advisors nor any other person shall have any liability whatsoever for loss 
howsoever arising, directly or indirectly, from any use of this information. The facts and infor-
mation contained in this document are as up to date as is reasonably possible but may be sub-
ject to revision in the future. Neither Helvetia Group nor any of its directors, officers, employees 
or advisors nor any other person makes any representation or warranty, express or implied, as 
to the accuracy or completeness of the information contained in this document. 
This document may contain projections or other forward-looking statements related to Helvetia 
Group which by their very nature involve inherent risks and uncertainties, both general and spe-
cific, and there is a risk that predictions, forecasts, projections and other outcomes described or 
implied in forward-looking statements will not be achieved. We caution you that a number of im-
portant factors could cause results to differ materially from the plans, objectives, expectations, 
estimates and intentions expressed in such forward-looking statements. These factors include: (1) 
changes in general economic conditions, in particular in the markets in which we operate; (2) 
the performance of financial markets; (3) changes in interest rates; (4) changes in currency ex-
change rates; (5) changes in laws and regulations, including accounting policies or practices; 
(6) risks associated with implementing our business strategies; (7) the frequency, magnitude and 
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general development of insured events; (8) mortality and morbidity rates; (9) policy renewal and 
lapse rates as well as (10), the realisation of economies of scale as well as synergies. We cau-
tion you that the foregoing list of important factors is not exhaustive; when evaluating forward-
looking statements, you should carefully consider the foregoing factors and other uncertainties. 
All forward-looking statements are based on information available to Helvetia Group on the date 
of its publication and Helvetia Group assumes no obligation to update such statements unless 
otherwise required by applicable law. 
 


